
Crew
n

o
ve

m
be

r 
20

12
32

Social network

Let’s find out how captain Dario Savino (an 
experienced skipper on international racing 
boats and a blogger), Maurizio Amato 
(who runs a social network group) 
and captain Nichi Palma of Captains Routes, 
a LinkedIn group with more than 
a thousand contacts and growing fast

endemic tendency of seamen 
not to look for information 
themselves but to rely on 
other people’s experience. 
Also because often it’s 
hard to get unambiguous 
answers. Everything’s got 
more complicated in the 
past ten years: just think 
that at the start of 2012 
Italian sailing qualifications 
weren’t recognised abroad: 
the profession is much more 
precarious and confused, 
with the loss of jobs and 
professionalism.

What are the weak point? 
The lack of ability to 
discover one’s rights and get 
them respected and a very 
complex system with little 
communication.

How important is the 
internet in ports? 
Today the internet is used to 
talk to your family, to find 
solutions, companies, 
book tickets, get information 
on the territory. 
Today the internet is as 
essential in a port as water 
and electricity, but it’s still not 
supplied by the port system 
in a simple way, connections, 
passwords and payment often 
drive you to use the boat’s 
satellite connection in port 
too, though it’s slower and 
more limited.

Dario Savino,  
experienced captain.

Why a blog?
The blog is a reaction to a 
defeat. There’s no unified 
representation in Italy for 
the world of seamen and 
despite a very complex maze 
of regulations there’s no 
clear, institutional channel 
of information. The blog 
is a simple response to a 
need, a way of informing 
and giving voice to a sector 
that’s changing fast and has 
been swimming in a sea of 
regulations for 10 years, after 
the changes to the sailing 
qualifications.

How many visitors 
do you get?
In a year and a half the 
site had more than 100,000 
visitors, with daily averages of 
300. Users are mostly Italian, 
though there are a lot of 
international contacts.

What are the most common 
topics?
Sailing qualifications and 
other things. Generally there 
is a need for information, in 
Italy it’s unfortunately hard 
to find consistency in the 
application of regulations by 
the authorities and sharing 
information is a necessity, 
also to overcome a certain 

How are we placed on the 
digital front?
There is a trend but still few 
concrete examples. One is the 
new myvessel programme 
from Aimut Benetti, where 
documentation is increasing 
digital and you can send Isps 
requests via cloud computing.

And on line training?
It’s interesting and evolving, 
some like MCA are putting 
some training modules on 
line, e-learning for those who 
can’t attend courses or leave 
the vessel.

Maurizio Amato,  
blogger.

Why a blog?
Because it’s a medium you 
can’t do without if you want 
to talk to a number of people 
simultaneously and interact 
in real time, which you can’t 
do with e-mail.

How many users?
250 mostly captains.

What are the websites you 
know best? 
There are sites dealing with 
the sector: marittimi del 
diporto, the blandina blog, 
the amadi site, the ‘‘quelli 
che lavorano sui yacht’’ site, 
crewnetwork and marineria.

What are the commonest 
topics?
Mostly job hunting, then, 
a long way behind, all the 
rest: problems concerning 
professional qualifications, 
exchanges of opinions on 
berths and ports, work 
problems and finally 
everyday conversation to 
reduce loneliness 
on board. Obviously with the 
crisis that’s hitting us, people 
realise that 
such tools as Facebook, 
associations and groups are 
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